


Brands wishing to become p'art 'of today’s premium or luxury
spheres need to look for ways to bestow new values and modes.

of experience that deliver joy and enrich oUr~dain lives. : S :
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Needs versus desires exist in sharper contrast to e

Having more than you need is no longer considerec

Investing in what you love and value has come into vogu
A sense of indulgence and lightness should coexist.
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Establish

A foundation on which to build and learn.

Unify

Our approach, ethics, and elements.

Elevate

The expectations, experiences, and execution.

Celebrate

The device, our progress, and our customers.



8 @) (@

Sustainability

Use less. Do more good than harm.

Inclusion

Design for every person on the planet,

Change for good

Make our packaging part of something bigger.

Be human

Be uniguely Microsoft. Have a voice.



2022 Planet

Use less, build better, be bold.

Point of purpose @ People

Design for people, be of service.



















- Recycled ocean plastic is made from

plastic waste recovered from oceans
and waterways.

One MIcroror Wy, Redmond, WA G805
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Building an Inclusive Foundation

Principles &
Guidelines

Partnerships

Inclusive Processes

Portfolio Expansion

Metrics

Open Source

Leverage principles, guidelines & learnings (ours and others)

Engage with the community (internal and external)

Integrate inclusive sprints

Evolve accessible experiences, elements, attributes

Measure to improve

It's the right thing to do
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Reinvention: Packaging Success

Principles: Inclusive Design Principles

* Ex. "Nothing about us without us"”

Processes: Inclusive Design Sprints

* Reevaluate schedule, milestones, iterative workstreams
Partnership: Community involvement

» First-person feedback from community

* Internal design research teams



“It's like you see me.

Who thinks about me when they make a box? Oh my God, Xbox.
Thank you. Thank you, thank you, thank you.”

R A
When everybody plays, we all win. ;' -

i that has no hands, that is amazing! - %

- Humphrey, No Hands, No Excuses, NZ
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Section 01 Intro

Who is this guide for

“When it comes to creating
accessible products and
packaging...we all win.”

This guide is not intended to be definitive or
all-encompassing. It is the work of a specific
team of designers who develop packaging
for a specific set of products in the tech and
gaming industries.

We hope, however, that the examples, tips,
insights and learnings provided, when
creatively interpreted and applied, can
anchor any inclusive packaging efforts,
regardless of product type.

Thank you in advance for taking an interest,
because when it comes to creating accessible
products and packaging that make as many
people as possible part of our product
making, we all win

Section 02 Fundamentals

Starting from principles

At Microsoft we have three foundational
Principles for Inclusive Design:

Recognize exclusion

Learn from diversity Solve for one, extend to many

Section 04 Accessible packaging principles

Accessible packaging
design principles

Ready access

Multiple product access points
are beneficial.

People want to engage with products on
their own terms, Traditionally, designers
try to guide users through a series of
predetermined steps to access a product.

Designing inclusively means doing the
opposite; success often lies in creating
as many paths to a product as a package
might allow, thereby allowing individuals
to determine the best way for them to
engage and evacuate. If possible, create
multiple paths to product.

Section 03 Inclusive design In practice

Inclusive design sprints

A big part of the co-designing process
involves inclusive design sprints. There's
great power in designing an experience with
your customer, not just for your customer.
Creating with the disabled community taps
a critical wellspring of knowledge, insight,
and partnership.

An inclusive design sprint offers designers,
engineers, marketing, and planning folks
the opportunity to engage with a group of
subject matter experts who are uniquely
invested in the success of your product.

This interaction allows the team to immerse
themselves in specific challenges, ask
questions, and experiment in real-time.

Inclusive design sprints aren't training but
an integral part of our development process.
Early engagement is critical




Sectlon 05 Accessible packaging elements

Accessible packaging
elements

Braille

Braille on packaging can play a

crucial role in making products more
accessible as it allows visually impaired
customers to identify products and
access important information.

In the past, we've used braille to

label QR codes on some of our PC
Accessory and Adaptive Accessory
packaging. Even for blind and low-
vision customers who don't read
braille, the raised dots provide a tactile
signal that there’s information worth
exploring in the area.

To be open, you won't find braille
on all of our packaging. We are still
exploring the most effective ways to
make use of this tool.

64

Braille size

The size of the braille should
not change per package.

215 mm
eeo o
24mme-9 00
P S—
Dot diameter Dot distance
06" (1.5mm) 09" (24mm)

Measured from dot centers,
vetically and horizontally

Target base diameter

L r 24mm
Character distance Target braille height
25" (6mm) Maximum height is

Measured from center to
center of corresponding
dots in adjacent cells

i 2-5mm
L

recommened, dependent
on substrate and processes

o0
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Braille placement

Braille should be minimum
8mm away from edge or crease

Braille orientation
Using the box orientation, braille
should always read left 1o right

o 3ailg ey

Outer box seals

Helpful hints

Ease of discoverability of an outer box
seal is key to ease of use. Don't hide it,
celebrate it.

Include graphic arrows and tactile
elements as wayfinding cues to assist
customers in locating and activating
outer box labels or shipper tape.

Provide leverage points for seal
removal, such as a protruding pull tab,

Don't apply adhesives on components
that don't need them.

Accessible packaging
checklist

For people with low vision:
Text has a contrast ratio of at least 3:1*

Graphics have a contrast ratio of at least 3:1"

For people with low vision or color blindness:

Color is not the sole means of communicating
information®

For people with low or no vision:

Packaging provides tactile (non-visual)
wayfinding

Braille is used to provide key information
(See the Braille section above.)

For people with learning disabilities:
Content uses common, everyday language
understandable to non-technical users®

For people with limited mobility or strength:
Opening the package does not require force
of operation more than 3ibs (1.36kgs)
Packaging can be opened with only one hand
Packaging can be opened without ability to
pinch
Packaging can be opened without ability to
twist the wrist
Packaging can be opened without the ability
to grasp with the hand
Packaging includes instructions for accessing
instructions digitally, e.g. online or in an app
Packaging contains a single, clear point of
entry
Packaging provides multiple access points to
the product

If opening the box requires multiple actions,
the actions can be performed sequentially
(one at a time)

Heavy boxes (over 5.0) pounds allow
grasping with two hands

The width of the graspable area does not
exceed 3"

Packaging does not require the use of a tool
to open

For tear strips and BTS labels, a portion of the
pull tab is free for grasping

Pull tabs have friction surface to make them
easier to pull

Section 06 Measures

Where to begin

As mentioned, accessibility is a journey.
But like any meaningful journey, being
able to assess where you are on the
path is not only helpful but can bring
strategic focus to your efforts.

To this end, Microsoft developed our
Accessibility Evolution Model*

This model allows us to assess and track
progress over time. Most importantly,

it allows us to manage accessibility like
a business with strategies, targets, and
measurements,

The model is broken into five levels.

Initial Repeatable

* Our mode Is based on the study of existing best practices in maturity modets,
including the Carnegie Melion Capability Model and the Level Access Digital
Accessibility Maturity Model

Optimized
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3 Things you can
do right now.

Engage with the
Community

Set a Goal

Progress over
Perfection
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