
Inclusive and Sustainable packaging:

The new premium



Brands wishing to become part of today’s premium or luxury 

spheres need to look for ways to bestow new values and modes 

of experience that deliver joy and enrich our daily lives.

Premium experiences have always 

made consumers feel special—

because they are special. 
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Needs versus desires exist in sharper contrast to each other.

Having more than you need is no longer considered aspirational.

Investing in what you love and value has come into vogue.

A sense of indulgence and lightness should coexist.
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Transcendence over opulence.

Open over exclusive.

Responsible over artificial.



Mode shift: 

The new premium





Gucci Equilibrium
Sony Access ControllerTilt BeautyThe Kind Mind 









Establish
A foundation on which to build and learn.

Unify
Our approach, ethics, and elements.

Elevate
The expectations, experiences, and execution.

Celebrate
The device, our progress, and our customers.

Goals and opportunities

2015

Mission and values

2019



Mission and values

2019

Sustainability
Use less. Do more good than harm.

Inclusion
Design for every person on the planet.

Change for good
Make our packaging part of something bigger.

Be human
Be uniquely Microsoft. Have a voice.

Point of purpose 

2022



Planet
Use less, build better, be bold. 

People
Design for people, be of service.

Point of purpose 

2022



Microsoft’s Creating Accessible Packaging:
.Ocean Plastic Mouse An Inclusive Design Guide
.















Creating Accessible 
Packaging: An Inclusive 
Design Guide









Building an Inclusive Foundation

Principles & 

Guidelines Leverage principles, guidelines & learnings (ours and others) 

Partnerships Engage with the community (internal and external) 

Inclusive Processes Integrate inclusive sprints

Portfolio Expansion Evolve accessible experiences, elements, attributes

Metrics Measure to improve 

Open Source It’s the right thing to do





Reinvention: Packaging Success

Principles: Inclusive Design Principles

• Ex. “Nothing about us without us.”

Processes: Inclusive Design Sprints

• Reevaluate schedule, milestones, iterative workstreams

Partnership: Community involvement

• First-person feedback from community

• Internal design research teams



When everybody plays, we all win.

“It’s like you see me. 

Who thinks about me when they make a box? Oh my God, Xbox. 

Thank you. Thank you, thank you, thank you.” 

-Humphrey, No Hands, No Excuses, NZ. 















3 Things you can 

do right now.

Engage with the 

Community

Set a Goal

Progress over 

Perfection



Change can be
powerful. 

We have the opportunity to responsibly 

define what comes next.

For the planet.

For people.

And for ourselves.


